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We are addressing the age group of 18 – 55 years old of the middle and upper-class families. 
In Surat, there are approximately 12,00,000 middle-class households and 31000 super-rich 
households, out of which we target 10% households that is 1,23,100 households who would buy 
our products at an average of Rs 350 per year (billing amount per household). This translates into 
a market potential of Rs 4,30,85,000 per year. In year 3, we plan to tap other tier 2 and tier 3 
cities, and the size of the opportunity there is a minimum of Rs 4,00,00,000 (No. of Households 
~ 2,00,000  x Price per year Rs 200) 

 



We started our company 7 months back. We held two pop-up stores (one 
at Auro University and the other at Tapi Utsav) to reach and network in the 
market. We collaborated with a corporate company called Steamhouse in 
Surat for an order of 200+ units. We invested a total of approximately Rs 
27,500 and gained 40% - 45% profit upon the investment. 





As of now, there is no competitor as such in this niche. The company that does something similar to us is 
Chumbak. 
Unique Selling Points: Focus on city and cultural identity. Integration of traditional designs into modern 
products.
Competitors: Other heritage and cultural product brands.
We are only targeting 10% of the market, the remaining 90% is free to target as it’s a huge market, and 
everybody can have their share. Our USP is customization and first mover benefit, we provide engaging 
content to explore the cities and culture, graphics for knowledge and information, interactive online quizzes, 
shows and podcasts, and contest marketing. 





Name Role Equity

Sadhika Barthwal Founder 27.5%

Taijasa Manimaran Founder 27.5%

Gungun Shah Co-founder 18%

Yuvraj Singh Solanki Co-founder 18%
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